[bookmark: _GoBack]Case 3: Generational Marketing and Social Media 
CASE ASSIGNMENT & CASE SUBMISSION FORMS:
Student Name: _________________________
Part 1: Generational Characteristics. [50 points]
The table below has space for 10 demographic and psychographic characteristics that can be used by marketers distinguish among these 3 generations. Eight characteristics have been identified; you must identify 2 others. Complete the information for each characteristic & generation; make sure to provide source of data in the table (if appropriate).
	
CHARACTERISTIC
	Baby Boomers
Born 1946-1964
	Generation X
Born 1965-1976
	Generation Y/ Millennials
Born 1977 – 1998

	1. Market Size
	
	
	

	2. Average HH Size 
	
	
	

	3. Average HH Income
	
	
	

	4. Relationship to Technology
	
	
	

	5. Relationship to Family & Friends
	
	
	

	6. Relationship to Work & Workplace
	
	
	

	7. Print Media Preferences (Be specific)
	
	
	

	8. Online Media Preferences (Be specific)
	
	
	

	9. Add’l Characteristic
	
	
	

	10. Add’l Characteristic
	
	
	



Data Sources for this Table: Identify sources used in completing the above table by characteristic number.  
Example: Assume that you used 3 sources for this table.  Begin by listing all of the sources with complete bibliographic references:
You would identify which source is used for each of the 8 characteristics; some characteristics may have multiple sources. Every characteristic must have at least one source.  The bibliographic/Data Sources table can be added at the bottom of the table. 

PART 2: Social Media & Marketing [25 points]
Social Media Analysis
For this part of the case, you are to identify 3 companies and describe their use of social media. You must choose ONE company for EACH generation. The company cannot itself be a social media company (for example, you cannot analyze Twitter.) 
Company #1:        
Company URL:     
1. Which of the 3 generation is being PRIMARILY targeted? How did you reach this conclusion? 
1. What Social Media is used in this website: [Be specific]
1. Do you believe that the use of social media in marketing this product/service is effective from a marketing perspective?  Make sure to include data to support your analysis.  Your personal opinion should not be the basis of this analysis

Company #2:       
Company URL:     
1. Which of the 3 generation is being PRIMARILY targeted? How did you reach this conclusion?


2. What Social Media is used in this website: [Be specific]
1. Do you believe that the use of social media in marketing this product/service is effective from a marketing perspective?  Make sure to include data to support your analysis.  Your personal opinion should not be the basis of this analysis.




Company #3:       	
Company URL:     
1. Which of the 3 generation is being PRIMARILY targeted? How did you reach this conclusion? 
1. What Social Media is used in this website: [Be specific]
1. Do you believe that the use of social media in marketing this product/service is effective from a marketing perspective?  Make sure to include data to support your analysis.  Your personal opinion should not be the basis of this analysis.
 

PART 3: Executive Summary - Social Media & Marketing [25 points]

Given all that you have learned so-far about social media and other information that you will research, you are to write a 1-2 page, double-spaced summary about what you’ve learned from your demographic table and from your analysis of the 3 websites.  This is an overview for others in your company (your boss, a colleague, etc.) of what social media is and how it might be targeted differently for each of the 3 generations.  You could, of course, use the 3 websites you chose (one for each generation) to illustrate your points.  You may also choose other websites.

Here are some pointers:

· Start by choosing a company (real or hypothetical) that is considering using social media. You could use the company you identified in Case #1 or another. You must clearly define the product/services this company is targeting with social media. For example, you might choose back-to-school clothing from Justice Brothers. The more specific you are, the better your targeting.
· Identify the types of buyer(s) you’re trying to reach. Use demographic and psychographic variables to do this and make sure to use the data from the demographics table. Using our Justice Brothers example, it might be teenage boys, 11-15, etc.
· Given the PRODUCT and the TARGET MARKET, describe some social media options that you might recommend as a starting point. At least two options should be given.  Make sure to identify your goal for each social media effort.
Remember… you need at least 3 external references in this case. Make citation both in-text and in a references list.

